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angle – behind the camera. The result,
Made in Canada, is a book of photo-
graphs in support of the Canadian
Breast Cancer Foundation. The photos
were also exhibited at the Royal Ontario
Museum in November 1999 and at the
McCord Museum in Montreal earlier
this year.

Linda Evangelista got him started
Like most of us, Adams was a snapshot
photographer, and while he spent more
time around cameras than the average
Joe, he was usually in front of the lens,
not behind it. In early 1998 he and
model Linda Evangelista were co-
sponsoring a benefit concert for a breast
cancer screening clinic in Saint
Catharines, Ontario. They were being
photographed together for a concert
promo when Adams pulled out his little
pocket camera and took a few pictures –
strictly amateur stuff – of the eminently
photographable Linda. It was one of

these snapshots that was the seed of the
whole Made in Canada project. Flare
magazine published it, not just as a
photo of one famous Canadian taken by
another famous Canadian, but as a
photo that is, in itself, simply stunning.
The photo reveals an air of intimacy,
and the light in Evangelista’s expression
and her raised eyes contrast sharply
with the bleakness of the background.

Long-time friend lost to breast cancer
Around the time of the Evangelista
photo, Adams discovered that a long-
time friend was fighting a losing battle
with breast cancer. The proximity of
these events led Adams to approach
Flare about his fledgling idea: a book of
photos of Canadian women to benefit
breast cancer research. His friend,
Donna, today stares out intently from
the front cover of the book she didn’t
live to see. With Adams’ help, her image
will continue to help in the fight against

Clockwise
Sarah McLachlan,
Linda Evangelista, 
Geneviève Bujold,
Neve Campbell, 
Joni Mitchell

■W
hen Bryan Adams decided to get serious about photog-
raphy, the amazing Made in Canada book is what
developed

Although Adams says he isn’t really a star, you’d never
know it to look at his life. For the past two decades, Adams has
been under the lights and on the stage, a star to increasing
millions of fans worldwide. And all during that time, he’s never
hesitated to throw the weight of his star power behind numer-
ous worthy causes, from famine relief and AIDS to the Special
Olympics and Amnesty International. A couple of years ago,
Adams decided to continue his humanitarian work from a new

Adams’ Eye
Camera in hand, rocker Bryan Adams 
crusades for breast cancer research
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Gold  Medal  St yle

Champion rower Derek Porter looks 
as good on land as he does on water

Hugo Boss suit
($1,050) and
shirt ($140),
Armani tie ($135)
and Barracuda
black loafers
($250). All from
Holt Renfrew.
Tag Heuer
Carrera watch
($3,395) from
Birks.
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One of Canada’s great hopes for gold 
at the 2000 Oympics, Derek Porter
recently took a break from his arduous
training schedule to sport some of Holt
Renfrew’s latest fashions for MENZ
(Story by Ben Forbes)

■T
he sun is just up and mist rises
from the water. Almost silently,
the single sculler glides along

Elk Lake. Muscles are tense and the
deep breaths
carefully match
each of the
strokes. Beads of
sweat trickle
down his face
despite the
morning chill, as
he pushes himself
through the
barriers of pain
again and again.

“Once the race
starts, every
stroke is account-
ed for,” says
British
Columbia’s Derek
Porter. “I focus on
the race plan with
enough flexibility
to respond, when
needed, to the
competition
around me.
During the last 500 meters of the 2000-
meter race, I switch to automatic pilot,
feel no pain, and produce the first or
second fastest 500 meters of the race
before collapsing at the finish line with
absolutely nothing left.” 

Fighting Irishman goes 
for heavyweight title
Belfast-born Derek Porter is a fighting
Irishman who should never be counted

out of a race. One of the most gifted
rowers on Canada’s national team, he’s
preparing himself like never before to
win the heavyweight men’s single sculls
at the 2000 Summer Olympics in
Sydney, Australia.

“I have achieved some accolades in
the sport as a result of my success, but
that is not what is most important to
me,” said Porter in an interview from
Switzerland, where he is in intense

training for the
Summer
Olympics. “My
whole ‘raison
d’etre’ isn’t and
shouldn’t be to be
appreciated or
become famous
or set records in
sports.”

Such humility
explains why the
31-year-old Porter
remains the
unsung hero of
Canadian rowing.
Porter shifted his
rowing career to
flying solo in
singles sculls after
rowing with the
men’s heavy-
weight eight for
two years, on a
team that won

gold at the Olympics in Barcelona and
never finished below third place. 

Smoke on the water
Porter won his first singles race at the
World Championships in Czecho-
slovakia, and then at the US Champion-
ship in Indianapolis, both in 1993. At
the 1996 Olympics in Atlanta, Porter
won silver and rowed for gold at the Pan
American Games in 1999 – the first
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by Norm Mort

■T
he champagne’s flat, firecrackers
are back to regular price, and the
world’s computers still work as

well as they did last century. So, what’s
new in the new millennium? Well, in 
the automotive world, a very different
vehicle known as the 2001 PT Cruiser
from DaimlerChrysler was launched in
May. From the same people who earlier
brought you the unique 10-cylinder
Dodge Viper and the wild, hot-rod
Plymouth Prowler.

The PT Cruiser is not just another
new minivan or slug-shaped people
mover. The PT Cruiser is different. It
first appeared in concept form in 1998
at the Detroit Auto Show and immedi-
ately touched an emotional chord with
motorheads, drivers of young families,
commuters, teens and retirees. After the
initial public reaction and market
surveys, the company finally decided to
build the retro-looking PT Cruiser.

Meet the designer 
The task of finalizing the production
design went to 31-year-old Daimler-
Chrysler senior designer Bryan Nesbitt,
who had been involved since the earliest
concepts. It was a daunting task indeed,
as DaimlerChrysler’s decision to roll out
the PT Cruiser was intended not only to
increase market share, but to personify
the company’s future direction globally.

Two years earlier, Nesbitt had been
named to the PT Cruiser design team.
He was the only member involved in
archetype research. “We had to find out
the emotional reasons why people aspire
to a product, internationally as well as in
North America. The initial design results
showed the interior didn’t know the
exterior. It was not homogeneous – a
case of too many cooks.” 

Nesbitt’s research knowledge gave
him the upper hand in taking a leading
role in the design. “It was then I came

up with the name Cruiser. It was a laid-
back term and the PT initials were
added for Personal Transportation.”

Right “genetic code” 
Every automotive design reflects the eye
of the artist as well as the engineer and,
while Bryan had gained much experi-
ence in a relatively short time, he still
needed an overall image to focus on. It
turned out to be a dog. “I came across
the definition of a pug. A pug was tough,
resolute, and stood its ground. It had an
unblinking stare and strong presence,
but was rarely aggressive. The definition

concluded with a reference to the pug as
an amusing and rewarding companion.
Because you spend a great deal of time
in your car and it’s so much a part of
your life, it becomes a companion, too.
The design would have to have flexibility
in its interior for a wide range of differ-
ent families, businesses, specialty
purposes…and yet have looks. I also
developed the ideal genetic code:
“street-smart kid,” that is smaller in size
(a kid), yet confident in the intellect of
its package (street smart). This philoso-
phy was later very valuable when we
were making design decisions.” 

Cruise Control
Millennium lifestyle takes front seat in DaimlerChrysler’s 
new Personal Transportation (PT) line
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Dave Brubeck; an item from Erroll
Garner’s classic Concert by The Sea; a
live example of Thelonious Monk’s
Quartet with Charlie Rouse on tenor,
and on through some examples of fusion
or jazz rock to the more challenging
music of Ornette Coleman; the great
combination of Dexter Gordon and
trumpeter Woody Shaw and ending up
with sessions by Branford Marsalis and
by his somewhat overly praised brother,

Wynton. All told, this compilation is a
great place to begin.

The first jazz composer was Jelly Roll
Morton and his music is well worth a
listen. The Pearls [72:46] (Bluebird
6588-2-RB) collects 23 compositions
recorded by his Red Hot Peppers and
what he does with what was the stan-
dard New Orleans front line of cornet-
trombone-clarinet is quite fascinating
even today. His own piano and the
individual solos of musicians Kid Ory,
Barney Bigard, Johnny Dodds and
Russell Procope on the sessions from
the 1920s and Sidney Bechet in 1939

are added bonuses.
Thomas “Fats” Waller is probably

best remembered as a man with a great
knack of “sending up” the material he
was given to record. He was also a great
pianist in the Harlem Stride style and
was an influence on pianists to come
including Count Basie. The double-CD
set, The Fats Waller Piano
Solos/Turn On the Heat [121:35]
(Bluebird 2482-2-RB) collects 38

Jazz
by Len Dobbin

■I t’s been a hundred and ten years
since Columbia entered the
commercial record business by

recording John Philip Sousa. Since then
the means of capturing sound for
posterity has gone from the cylinder to
recording direct to flat disc, to recording
on magnetic tape, from monaural sound
to stereo, through to the digital audio
compact disc or tape (dat). My 50 years
plus collecting have taken in all those
changes except the first. My first record
player was of the wind-up variety.

With the advent of the cd has come
a real plethora of material that can be a
Pandora’s box for the uninitiated. When
I was asked to come up with guidelines
for the beginner, for someone who has
heard some form of jazz and would like
to explore further, and to keep that list
to a dozen purchases, I decided to limit
those choices to instrumentals.

The twelve steps to the discovery of
the wonderful and diverse world of jazz
were made simpler by a recent 31-track
compilation offering a great cross-
section of recorded classics from the
beginning to the present. Jazz: The
Definitive Performances [150:46]
(Columbia J2K 65807) is a double cd
which begins at the outset with,
arguably, the first ever jazz ( jass)
recording, Indiana, by The Original
Dixieland Jazz Band, recorded in
New York City on January 30, 1917. The

other gems include first-class examples
of the art of Louis Armstrong – his justly
famed West End Blues with pianist Earl
Fatha Hines; Louis’ mentor, King Oliver;
Singin’ The Blues by the ill-fated Bix
Beiderbecke, who died of alcoholism at
the age of 28; Fletcher Henderson, one
of first great arrangers, with Stampede
an early example of what his great big
band sounded like; the awesome piano
of Art Tatum, his debut recording, age
23; the great combinations of Count
Basie with Lester Young on Lester Leaps
In, and with Coleman Hawkins on 9:20
Special ; the Benny Goodman Sextet
with both Lionel Hampton and the
father of modern jazz guitar, Charlie
Christian; a pair by Duke Ellington – a
big band number and a piano trio
outing; the Gene Krupa band featuring
trumpeter Roy Eldridge; an example of
the very danceable music of the Jimmie
Lunceford Band; Four Brothers by the
1947 Woody Herman Band with three
great tenor soloists, Stan Getz, Zoot
Sims and the underappreciated Herbie
Steward; a classic view of hard bop,
Nica’s Dream by Art Blakey’s
Messengers with Horace Silver on
piano; Miles’ classic, So What, with not
only John Coltrane but also Cannonball
Adderley and Paul Chambers; Charles
Mingus with his tribute to Lester Young,
Goodbye Pork Pie Hat; the original
version of Paul Desmond’s Take Five by

12 Steps to

Work Samples: My Shania Twain page, and more…
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this year now that he has missed some
races due to his wrist injury. Still, he can
aim this year to improve his previous
best of 13th place in the 1999 Driver
Championship standings.

Although still a rookie, Alex Tagliani
has already shown that he has what it
takes to be up there with the front-
runners. While really just at the begin-
ning of his cart career, he seems to have
a pretty good idea of what he wants out
of racing, at least in the short-term. 

“I would like to win one race this
year. We have already been close and it’s
still early in the season. I think I can do
it. I don’t want to go any further than
that right now. Each time I jump into
the car, I like to concentrate on the
moment. I like to do it one race at a
time, without being distracted by the
past or the future.” 

As for his longer-term aspirations,
Alex cautiously offers, “I would like to
race for at least 10 more years.” 

Great expectations
Based on the performance of the Player’s/Forsythe package so
far this year, coupled with some promising early season top-ten
results, it appears that both Carpentier and Tagliani are being
somewhat modest about what they may be able to achieve in
2000. In fact, they just might be the winning combination that

the Player’s Team has been working towards. We’ll only know
for sure when that last checkered flag of the season is waved at
California Speedway in late October.

For years, Hollywood superstar
Sylvester Stallone has had his
sights set on producing a movie
about open-wheel championship
racing. Until last year, Sly had
focused on the Formula One
racing series as the vehicle for
his new film project. Apparently,
though, he ran into a series of
roadblocks seeking cooperation
from Formula One’s billionaire
czar, Bernie Ecclestone.

This led him to look a little
more closely at CART to see if it
could offer an alternative route.
As he was quoted in a recent
article in Champ Car Magazine,
he was pleasantly surprised with
what he found. “I said, OK, I 

really haven’t investigated the
American version. And the more 
I got into it, I realized it was even
more of what I was looking for.
There’s more of a family atmos-
phere, it’s more vital, and I
thought this is one of those
disasters that turned in my favor.
I had come across something
that was even better.”

Among other things, he no
doubt discovered that CART is
much more international than he
had thought, with more than 20
of the 26 drivers entered for this
year’s series representing 10
countries other than the USA.
Stallone’s film, entitled Champs,
is due for release in mid-2001.

Carpentier relaxes off-track by
riding a dirt bike through sand
dunes near his home (top), while 
on-track, (right) he meditates to
prepare for each race.

Introducing the Sly Factor

drive than cart’s Champ cars. Not only do they brake better
because they are lighter, but they have features like power-steer-
ing and traction control. “I think that overall, it’s probably hard-
er to drive an Indy car than a Formula One car. In any case, right
now my focus is on driving Indy cars with the Player’s/Forsythe
Team and I can’t say that my goal is to reach Formula One. I’m
not sure about that yet.”

Team Player’s teamwork
It comes as no surprise that the key to the success of the
Player’s/Forsythe Team has been teamwork. Carpentier says that
things have even further
improved on the teamwork
front this year. “We share a lot
of information, more than
before because of the way
Neil Micklewright (vice-presi-
dent, operations) re-organized
the team for this year. He
made sure that there would
be a better exchange of infor-
mation. I think it has resulted
in a much improved Player’s
Team.”

One of the significant
changes has been the creation
of a dedicated research and
development group that is
focused on the ongoing im-
provement of the car during
the racing season, as well as
in the off-season. Also, under
the new system the two driv-
ers are working more closely
together than ever before.

Tagliani says, “I think a big
plus this year is that Pat and I
are getting along pretty well,
while at the same time we
push ourselves and the team
very hard. Pat and I exchange
a lot of information and we
talk about the car a lot. For
example, before the Long
Beach race in April, Pat did
some testing at Sebring.
During those tests he found
some things that made the car
run pretty good. Then when he broke his wrist and wasn’t going
to be at Long Beach, he called me and told me what he had
found during the test sessions and what we could do to make the
car run better. It was a big help.”

Of course as professional race car drivers, Tagliani and
Carpentier are also fierce competitors, even against each other.
“Between me and Alex it’s very competitive. We both want to
win, but as long as we’re both front-runners it doesn’t really
matter if he’s running third and me fourth, or the other way
around. When this happens, it means that as an overall team we
are doing something pretty good,” Carpentier explained.

Alex has a similar philosophy about the natural competitive
tension between the two drivers. “We’re both competitors, but
Pat has more experience than me. I’m a rookie and I still have
lots to learn. At some tracks I may be running ahead of Pat, and

at others, he will be ahead of me. That’s the way it is in racing.
You cannot always be in front and beat everybody. You’re going to
get beaten by other drivers sometimes, and often I would expect
that driver to be Pat. Besides, if you start to focus on your team-
mate too much it means you’re getting distracted.”

Day in the life
According to Pat and Alex, life on the professional racing circuit
is not quite as glamorous as some people may think. When
asked if they were surrounded by beautiful women and rich
groupies wanting to party all the time, the two drivers were

unequivocal in their denials.
According to Alex, “When

I jump out of the plane, I go
directly to the hotel and study
my plan for the weekend. The
next day at the track I’m very
busy doing promotional
things for the sponsor, meet-
ing with the engineers, setting
up the car, and stretching
with the trainer. In fact, my
life on a race weekend is pret-
ty simple. It’s basically race-
track-hotel, racetrack-hotel,
racetrack-hotel. I can’t get
distracted by any of the things
going on around me.” (This
statement is from a single guy
in his late twenties. Obviously
it takes dedication and focus
to compete at the highest
level in this sport.)

Alex went on to add, “The
life of a cart driver is very
tough. We have 20 races in a
season and we’re on the road
all the time. Right now, the
only thing I want to worry
about is my racing. I want to
spend as much time as I can
winning races, and with my
guys who are working on the
car. I don’t think I’d make a
very good husband right now.
Sometimes after a race we
may go out as a team. I like to
do that. Because the pressure

is off, we can have a lot of fun and we know that we can sleep in
the next day.”

Now that he has three full cart seasons under his belt,
including a Rookie-of-the-Year title in 1997, the more experi-
enced and married Carpentier summarized it like this, “The
cart lifestyle was hard at the beginning. It’s a pretty different
life. You travel so much and there’s lots of pressure. But eventu-
ally you get used to it.”

Career tracks
With a few years of cart racing behind him, Patrick Carpentier
is pretty clear on where he wants to go in his racing career. “I
want to be a front-runner all the time. At least one win this sea-
son would be nice. Also, I would like to win the Driver’s
Championship.” Although still possible, this one will be tough 

Rock climbing helps Alex Tagliani face rigours of life on the race circuit.
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by Shaun Fawcett

■P
layer’s/Forsythe Racing has land-
ed 6 major championships, 78
victories, 173 podiums and 79

pole positions since 1994. With that
record, it’s no wonder the Team Player’s
mission statement is, “Expect To Win.”

Now it’s fielded what may turn out to
be one of the most underrated and sur-
prising, one-two driver combinations in
the cart (Championship Auto Racing
Teams) open-wheel racing series. What

this driving duo of Patrick Carpentier and
Alex Tagliani lacks in experience, it more
than makes up for in potential. And that
potential is looking like it will be soon
converted into podium positions, espe-
cially when combined with the new
engine/chassis package Team Player’s has
provided them with this season. 

“The Player’s/Forsythe Team decided
to spend quite a bit more money on the
entire program, so the cars are better,” 

Pit crew scrambles to
put Team Player’s car

back in race. Unity,
speed and precision

often give a driver the
vital seconds he needs

to turn a small edge
into victory.

“Expect to Win!”

Carpentier & Tagliani’s real challenge? 

Topping their own team’s phenomenal success…
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Picture (left) of Player’s  
CART racing team was another 
production challenge. Key details,  
lost in the shadows, had to be 
lightened without washing out 
the car’s blue, red and white 
nose cone. Sylvester Stallone 
(sidebar, right) was on hand 
too, prepping for his next film.

Mike Weir starts 
his rise to golf’s top 

tier. The wire service 
picture needed pre-
press adjustments, 
especially since the 

area under the hat was 
too dark. My job let 

me match the headline 
to the image in both 

design and substance.
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by Shaun Fawcett

■A
fter years of
struggle,
Mike Weir

has served notice
he’s here to stay.
While scrambling 
to a hard-earned
three-over-par 75 at a windswept
Augusta National during the first round
of the 2000 Masters, he was asked if 
he worried about the cut. “I don’t pay
attention to the cut. I’m trying to win the
tournament. I’m playing well enough to
do that, so I’m not paying attention to
the cut.”

And although he
didn’t win his debut
at the “Everest” of
North American
golf, Weir did prove
he belongs in the
company of the

game’s elite players. He had tied for
fifth, just five strokes off the lead, when
he teed off for what turned out to be a
lackluster final 18 holes. That left him
tied for 28th. But even 28th among the
world’s top 100 golfers is respectable 
by anyone’s standards, especially at the
pressure-packed Masters.

OUT
of the

Rough

Mike Weir hits from a

bunker at the 18th

hole during the third

round of the PGA

Championship at the

Medinah Country

Club in Medinah, Ill.,

in August 1999. Weir

finished the day tied

for the lead with 

Tiger Woods at 205, 

11 under par.
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register, tenth of a second readout:
you’ll find a LINK model that supplies
the feature you need, all delivered in a
solid gold and steel body with a domed
sapphire crystal, double-safety clasp,
luminescent hands and hour-markers,
water-resistant to 200 meters. Each
watch undergoes 60 separate precision
and qualities tests, and each movement
is tested for 15 consecutive days and
nights. With these credentials, the
distinctive styling is really just 
the gravy.

Watch that Swatch
Swatch takes a different
point of view when it
comes to watches.
Time is forever the
same and forever
different – so
why not tell
time different-
ly every day?
Time is what
you make it
– or rather
what
Swatch
makes
it for
you.
And
in
this
year’s
collec-
tion,
you’re
sure to find
your true
colors, no
matter what they
might be. There is
Hangover, to remind
you that every hour is
happy hour, and there’s Sit-
in, hippie culture and flower
power – the numbers are
blurry to represent those hazy
lazy days. A number of the
watches have “heroes” – Be
Brave stars a sleek lilac cat,
Muuh carries a cowhide theme
and boy that morphs into a

cow, Agent is a spy story, complete with
a smoking pistol and detective. Then
there are the Beat Aluminum models –
Floating.Dot, Virtual.Wave and
Webstream– that also display internet
time (as interpreted by Swatch), just in
case you have a meeting in cyberspace.

Microsoft’s bold move into language
The Encarta World English Dictionary
has set itself the task of showing us a
whole new way to look at our language.
Designed for today’s users of English –

upwards of a cool billion
worldwide – the

Encarta sets out to
cover all of the
forms of English
as it exists all
over the world.
Self-pro-
claimed “best
single-volume
dictionary
ever pro-
duced,”
Encarta is
mid-way
between an
almanac, a
dictionary,
and a desk-
top refer-
ence. The
word
“authority”
comes up
frequently on
the website,
and indeed,
the editors
make no
bones about
the prescrip-
tive quality of
their creation.

“Today’s users,”
it appears, need

more than
etymology and

definitions, they
need guidance. The

Encarta’s mission
extends beyond the

role of simple diction-
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24 Expect to Win
– Shaun Fawcett
Since 1994, Team Player’s has landed 6 major championships, 78
victories, 173 podiums and 79 pole positions in the cart open-wheel
racing series. So it’s not surprising that the Team has great expectations
for this year’s driving duo of Patrick Carpentier and Alex Tagliani.

30 Cruise Control
– Norm Mort
Few people can say whether the new 2001 DaimlerChrysler PT Cruiser is 
a car or a truck. But one thing is sure – its retro-style breakthrough design
turns heads and attracts crowds everywhere.

33 Chantal’s Winning Ways
– Karen Bliss
Chantal Kreviazuk took everyone by surprise – including Céline Dion 
and Shania Twain – when she walked off with this year’s Juno Award 
as Best Female Artist. Everyone that is but the growing audience she 
so clearly connects with.

35 Summer Style Guide
– Douglas Mandel
Use this handy guide to look your best this summer. It covers everything
from the latest fabrics and colors to suits, coats, jackets, t-shirts, knit tops,
shoes, sunglasses and hats – even explaining why you should let your hair
grow long again.

38 Out of the Rough
– Shaun Fawcett
Canadian golfer Mike Weir shot to fame last July when he finished second
at the Motorola Western Open, one stroke behind Tiger Woods. Weir’s
fierce determination has brought him a long way. Will it soon make him
the best in the game?
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by Karen Bliss

■C
hantal Kreviazuk has this endear-
ing personality trait. It’s called
openness. Her acceptance

speech for winning Best Female Artist at
this year’s Juno Awards was teary,
befuddled – and human. “If there’s
anyone I’m forgetting, it’s because I’m so
freakin’ nervous,” she said.

In contrast to the jaded protocol of
other recipients, she responded the way
we all would like – short of pulling a
Roberto Benigni and leaping with joy
into people’s laps. She is not too cool to
actually enjoy the moment.

In many ways, this is how the 26-
year-old contemporary pop musician
operates onstage. There is no “us and
them,” although she does display dignity
and class with her very talent. She is a

wonderful pianist and singer – emotive,
clear, soaring. She just has this ability to
perform as if it were a gathering in a
family living room, comfortably and
intimately.

Singing secrets
But ask her what extensive touring
behind her 1996 debut album, Under
These Rocks And Stones, did for her
skills and that endearing quality emerges
again. Like her Juno speech, she reveals
her vulnerability, her faults even, before
she acknowledges the reward.

“I learned how to sing,” comes the
surprising answer. “I’m dramatically
more comfortable with the vocals on the
second album.” Then comes the open-
ness, her ability to make you feel like
you’ve known her for years, like you’re
her confidante after a hard day’s work,
instead of a dreaded journalist.

“I just learned how to sing better. I
mean, I woke up this morning and I
didn’t have a voice yet. You know how
your voice is gone in the mornings? I
don’t know, mine is. 

“I now know how to sing, even when
I don’t have a voice because when you
know that even a hundred or whatever
people came to see you, you’ve got to
pull a voice from somewhere,” Kreviazuk
continues.

“And when you’re in an album
situation (recording), you can say, ‘Oh,
I’m just going to do my vocals in five
days.’ It will be the perfect amount of
time for my voice to rest, and you can
take advantage of all the elements and
have (the studio session) set up exactly
how you want it.”

Changed tour setup
At first, Kreviazuk planned to tour with 
a full band behind her sophomore
album, Colour Moving And Still. She
even showcased for her record company,

Chantal’s
Winning
Ways

Natural Style
Earns Juno
Recognition
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Work Samples: Mike Weir, Sly Stallone, Chantal Kreviazuk…



Money Talks – $7 Million Worth
FrameMaker, which boasts excellent long 
document capabilities and content manage-
ment, turned an ordinary Microsoft® 
Word proposal into an attractive presen-
tation (below ). This earned my client, a 
pharmaceutical agency, the largest CHE 
(Continuing Health Education) contract in 
Canadian history – seven million dollars. 
FrameMaker let me design a layout which 
was too sophisticated even for main-
strean software, such as QuarkXPress™.
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Socodec is a general construction company 
specialized in turnkey projects involving 
several fields, such as civil, environmental and 
industrial engineering, etc.). It also offers 
technical operational support, procurement, 
project, construction and real estate 
management.

Hydrogeo recently merged with Socodec to 
complete the line of specialized underground 
water construction services, especially 
irrigation well drilling, rural hydraulics, 
municipal and industrial water supply, and to 
provide technical assistance.

Forage Mercier completes the line of services 
in the field of mining and geotechnical 
exploration.

Experts
François Dionne President

André Béland Vice-President, Hydrogeology (Drilling)

Daniel Chabot Vice-President, Exploration Geology

Claude Frégeau Vice-President, Operations & Projects

Gilbert Villeneuve Vice-President, Construction Services

Gérald Murray Manager, Real Estate Management & 
Environment

Donat Martinoli Manager, Oil From Sludge (OFS)

François Tremblay Project Manager, Hydrogeology

Daniel Alain, M.Sc. Project Manager, Hydrogeology

Resource Persons
François Dionne President

André Béland Hydrogeology

Claude Frégeau Operations

Territories Covered
Quebec, Africa, Latin America (Venezuela), Middle East and Asia.

Recent Projects and Services Offered
Venezuela – Lake Maracaibo Area Treatment Project

Technical support in selecting materials and equipment, obtaining prices, 
placing orders, expediting, quality assurance and control, shipping, and 
paying suppliers.

BPC Quebec – PCB Destruction
Technical support for impact study, public hearings, testing and operation 
follow-ups. Engineering aspects of equipment changes. General project 
management (scope of project, budget, scheduling), including the 
management of mobilization/demobilization phases for various sites.

Nigeria – Agricultural Development Projects (ADP)
Drilling of more than 7000 irrigation wells and 4000 village wells. Technical 
support for project design, field logistics implementation, operational 
control, financial management, equipment portfolio management, parts and 
material inventory and provisioning, and personnel training and 
management.

Additional Information
• Responsible for the development of the Oil From Sludge (OFS) technology, 

which converts municipal treatment plant sludge into added value 
hydrocarbons

• Aims at increased cooperation with local contractors throughout the world 
on turnkey or technological projects 

• Turnkey projects which may include, in whole or in part, hydrogeology, 
geophysics, water drilling and drilling equipment procurement services

• Direct involvement in work relations and Health and Security.

Socodec Inc.
2, Place Félix-Martin
Montréal, Quebec
H2Z 1Z3
3 (514) 393-1000
5 (514) 861-5349

Hydrogeo Canada
2, Place Félix-Martin
Montréal, Quebec
H2Z 1Z3
3 (514) 393-1000
5 (514) 392-4758

Forage Mercier
3245, Grand-Allée
Boisbriand, Quebec
J7H 1E4
3 (514) 430-5306
5 (514) 430-9555

Construction Group 

Engineering the world, engineering the future

Worldwide Directory
Head Office

Power

Industrial

General Engineering

Environment

Transportation

Construction

International

Other Activities

Repurposing
FrameMaker’s roots in SGML and 
its widely used subset, XML – along 
with PDF integration – made it the 
right choice when I designed and 
assembled the SNC-Lavalin direc-
tory. (FrameMaker’s parent company, 
Adobe, also succeeded in making PDF 
a standard in legal circles. I contrib-
uted to research that led to adoption 
by Canadian securities regulators 
of SEDAR filings in PDF format.) 

Forms
There are other 

programs for this, but 
FrameMaker’s drawing 

and table tools mean 
you can work directly 
within the publishing 

environment.

The Special World of FrameMaker

Work Samples: A $7 Million Edge

Trivia

After years of using 

FrameMaker to produce 

technical manuals, 

Adobe bought the  

company.
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Applied Design and Process 
Technology Ltd.

Melrose House
42 Dingwall Road
Croydon, Surrey
United Kingdom
CRO 2NE
3 011.44.81.649.8228
5 011.44.81.649.8338

Project management services for the Energy 
industry and especially for oil and gas 
operations.

Experts
Neil Gow Managing Director

Gordon Bennett Corporate Secretary

Alex Briggs Manager, Engineering Services

Richard Coffey Manager, Project Services

Resource Persons
Same as above.

Territories Covered
Worldwide, especially United Kingdom, Norway, Netherlands, Italy, 
Korea, Russia, North Sea and Offshore.

Recent Projects and Services Offered
• Ekofisk II offshore upgrade project. Phillips Petroleum, Norway

• J Block offshore development project. Phillips Petroleum, UK

• Ankara metro. Bombardier/UTDC/SNC

 

◆LAVALIN, Turkey

• Hibernia. Newfoundland Offshore Contractors/SNC

 

◆LAVALIN

• Pipeline installation. Russia.

ADAPT offers low overhead, full process 
engineering services to serve clients and other 
operation centers within the SNC

 

◆LAVALIN 
(Europe) group, with special emphasis on 
technology, operational flexibility and 
service.

Expert
Howard Smith General Manager

Resource Persons
Howard Smith General Manager

Neil Gow Managing Director

Gordon Bennett Comptroller

Territories Covered
Worldwide, especially United Kingdom, Norway and Europe.

Recent Projects and Services Offered
Full process engineering services and process engineering manpower 
sourcing for the production, transportation, processing, upgrading and 
delivery of conventional energy sources, oil and gas (onshore and offshore) 
refining, petrochemicals, chemical and synthetic fuels.

Additional Information
• ADAPT was created in 1993 to become a well-known, acclaimed and 

profitable supplier of state-of-the-art, high-added value, specialized 
process engineering.

Coppee Engineering 
Company Limited

Coppee Engineering A/s
Coppee UK Limited
AMP House
Dingwall Road
Croydon, United Kingdom
CR9 2YS
3 (44) 81-686-3488
5 (44) 81-760-0763

Coppee Engineering A.S.
M Building
Tankbåtvegen
PO Box 117
N-4056 Tanager
Norway
3 (47) 51698877
5 (47) 51698250

ADAPT Coppee Engineering
Coppee UK 
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Budget Summary

Component Est. Minimum Est. Maximum 

Phase I
Specialist Needs Survey . . . . . . . . . . . . . . $ 02,500 $ 02,500
Specialist Focus Groups . . . . . . . . . . . . . 00,000 03,100
Expert Curriculum Elab. Mtg. . . . . . . . . 06,000 85,840
VIP Program CHE Toolkit . . . . . . . . . . . 000,000 000,000
Specialist Training Session. . . . . . . . . . . . 000,000 020,000
Int./Nat. Expert Presenters Tour . . . . . . . 000,000 050,000
Comm. Spec. Workshop Program
(300 Workshops)  . . . . . . . . . . . . . . . . . . 060,000 060,000*

Comm. Spec. Materials . . . . . . . . . . . . . . 00,000 090,000
Representative Training Materials. . . . . . 000,000 050,000

Phase II
Family Physician Needs Assessment . . . . 01,000 61,000
Family Physician Steering Committee . . . 04,000 67,900
Specialist Training Session -Phase 2. . . . . 075,000 1,088,710
Family Physicians Workshop 
Program (600 workshops). . . . . . . . . . . . 0,200,000 0,200,000*

Family Physician Material/
Assessments/Evaluations . . . . . . . . . . . . . 090,000 050,000

Total $6,000,500 $7,000,050

Notes: The above fees do not include applicable taxes Direct costs are estimated the total budget.
Once the parameters are more clearly defined revised budgets will be submitted to more
accurately reflect costs. Note: these are ESTIMATES only.

ER will endeavor to work effectively and efficiently in order to minimize costs.
However, the estimates do not take into account unforeseen circumstances and
discrepancies outside of ER Communication’s or AstraZenenca’s control. If
such situations occur, ER Communications will consult with AstraZeneca to
determine the best course of action. As a result, the estimates may vary from
10-15%.

* Field Sales Budget?

Participant’s Session Evaluation
We would appreciate your comments,feedback and input relating

to the educational session you just participated in.Your valuable,

candid responses will assist us in continually improving these

Continuing Health Education programs that we are in the process

of developing and supporting.

1. Overall, how would you rate 

this session? ■ ■ ■ ■

2. How would you rate the different 

aspects of the session? ■ ■ ■ ■

Content

Program content ■ ■ ■ ■

Relevance ■ ■ ■ ■

Faculty ■ ■ ■ ■

Usefulness ■ ■ ■ ■

Chair/Facilitator

Knowledge level ■ ■ ■ ■

Delivery ■ ■ ■ ■

Presentation clarity ■ ■ ■ ■

Answering questions ■ ■ ■ ■

Location/Format

Meeting Structure ■ ■ ■ ■

Comfortable location ■ ■ ■ ■

Opportunity to interact ■ ■ ■ ■

Adequate time ■ ■ ■ ■

3. Please feel free to expand any of your responses above, in

the space below. (Use the reverse side if necessary.)

4. What were the most important issues you learned?

5. What were the least important?

6. How would you rate the different 

presentations and why?

Dr. Ballantyne ■ ■ ■ ■

Why

Dr. Grundy ■ ■ ■ ■

Why

Dr. Huff ■ ■ ■ ■

Why

Dr. McPherson ■ ■ ■ ■

Why

Dr. Shepherd ■ ■ ■ ■

Why

7. Which Presenter(s) impacted you most?

Dr. Ballantyne Dr. Grundy Dr. Huff

Dr. McPherson Dr. Shepherd

Why 

8. Will the information you exchanged during this session

have an impact on your daily practice? Please elaborate.

Definitely Somewhat Not at all

9. Based on the data and information you received in this

session, do you feel that the new innovation in cholesterol

treatment has implications for application in your future

practice?

Definitely Somewhat Not at all

Why 

10. Relative to other CHE efforts that you have participated in,

how would you rate the effectiveness of this session in

terms of meeting your learning needs?

Much more More No difference Less Much less

Name (optional)

a) # of years in practice

b) Age

c) Male ■ Female ■

d) City

e) Academic affiliation

■ Full-time faculty

■ Part-time faculty

■ No faculty affiliation

If you wish, you may elaborate on your comments below or on

the reverse side.

Thank You!
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Applied Design and Process 
Technology Ltd.

Melrose House
42 Dingwall Road
Croydon, Surrey
United Kingdom
CRO 2NE
3 011.44.81.649.8228
5 011.44.81.649.8338

Project management services for the Energy 
industry and especially for oil and gas 
operations.

Experts
Neil Gow Managing Director

Gordon Bennett Corporate Secretary

Alex Briggs Manager, Engineering Services

Richard Coffey Manager, Project Services

Resource Persons
Same as above.

Territories Covered
Worldwide, especially United Kingdom, Norway, Netherlands, Italy, 
Korea, Russia, North Sea and Offshore.

Recent Projects and Services Offered
• Ekofisk II offshore upgrade project. Phillips Petroleum, Norway

• J Block offshore development project. Phillips Petroleum, UK

• Ankara metro. Bombardier/UTDC/SNC

 

◆LAVALIN, Turkey

• Hibernia. Newfoundland Offshore Contractors/SNC

 

◆LAVALIN

• Pipeline installation. Russia.

ADAPT offers low overhead, full process 
engineering services to serve clients and other 
operation centers within the SNC

 

◆LAVALIN 
(Europe) group, with special emphasis on 
technology, operational flexibility and 
service.

Expert
Howard Smith General Manager

Resource Persons
Howard Smith General Manager

Neil Gow Managing Director

Gordon Bennett Comptroller

Territories Covered
Worldwide, especially United Kingdom, Norway and Europe.

Recent Projects and Services Offered
Full process engineering services and process engineering manpower 
sourcing for the production, transportation, processing, upgrading and 
delivery of conventional energy sources, oil and gas (onshore and offshore) 
refining, petrochemicals, chemical and synthetic fuels.

Additional Information
• ADAPT was created in 1993 to become a well-known, acclaimed and 

profitable supplier of state-of-the-art, high-added value, specialized 
process engineering.

Coppee Engineering 
Company Limited

Coppee Engineering A/s
Coppee UK Limited
AMP House
Dingwall Road
Croydon, United Kingdom
CR9 2YS
3 (44) 81-686-3488
5 (44) 81-760-0763

Coppee Engineering A.S.
M Building
Tankbåtvegen
PO Box 117
N-4056 Tanager
Norway
3 (47) 51698877
5 (47) 51698250

ADAPT Coppee Engineering
Coppee UK 

Canadian Consultants Symposium
Sunday, September 9, 2001

at the Renaissance New York Hotel, NYC (USA), preceding the 
14th International DALM Symposium

Delegate name
(as it appears on your frequent flyer card)

Courier address

Email

Phone

Fax

SPONSORSHIP PREFERENCES (Please indicate.)

� Already sponsored, but I want to participate in this program. In New York City, I will stay at:

� Book my flight. (Taxi fare will be sent to you with your agenda.)

Departure Date/Time

Return Date/Time

Frequent Flyer (Airline & No.)

Seat Selection: � Aisle � Window

Special Diet / Meal Request

� Arrange accommodations for me at the Renaissance New York Hotel for the following 
check-in and check-out dates:

Check-in Check-out 

� Single � Double � Smoking

Name(s) of Accompanying Guests (if children, please specify age.)

Please return this completed form to ER Communications Inc., c/o Lois Dunbar,
by fax (514-933-3136) or call 514-933-3032 no later than 

Monday, July 30, 5:00 PM EST.

CANADIAN DELEGATE REGISTRATION REPLY
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This method should 
accomplish the 
following objectives

• The trained facilitator remains engaged with the VIP program, by having a
task of delivering the education to colleagues in his/her community

• This method of CHE delivers a preferred style and format that is appealing
to specialists

• It will serve as a spawning ground to select other keenly interested specialists
to attend the Phase 2 training session 

• It will create awareness and excitement for rosuvastatin amongst the Cana-
dian specialist community

• Sales representatives will have the opportunity to begin building relation-
ships with each of the specialists they will invite to participate.

• This approach will separate AstraZeneca from other providers of statin
based CHE which is prevalent in today’s marketplace

• The image of AstraZeneca as players in the cholesterol market will begin to
build as physician specialists become aware of the quality (non-promo-
tional) CHE programs that are supported by AstraZeneca.

Format Science based, small group workshops comprising a maximum of 10 partici-
pants. Trained facilitators will be asked to facilitate 3 workshops over the
course of a three-month period.

Timing Workshops to begin in April of 2001 and run one/month for 3 months

Process • The objective is to educate Z000 specialists across Canada. (x00 facilitators
x ^-^^ specialists x ^ workshops.)

• This program should be a representative driven initiative, as it will allow for
relationship building, and as Astra Zeneca possesses no current franchise in
the cholesterol market.

The representatives will 
have the responsibilities 
of

• Targeting and inviting key specialists to participate
• Follow up to confirm those interested
• Begin liaisons with the trained facilitator to set dates, venue
• Organize venue, meal, AV required
• Work with trained facilitator to insure communication channels continually

open, act as a company resource to the facilitator
• Provide all materials to participants on workshop day
• Attend the session in an observation role (possible answer product related

questions if necessary)
• Collect evaluations, hand out accreditation certificates and communicate

any process improvements to head office
• Develop follow-up plan with participants

This program will also contain two knowledge evaluators that will be designed
utilizing the educational expertise of Dr. Robert Fox, world-renowned adult
educator from the University of Oklahoma and groups of select lipidologists.
The objective of providing these evaluators is to measure learning and retention
prior to the participant’s attendance at the workshop and 3 months later. This
will provide an accurate snapshot of what they have retained in their learning as
well as what they have learned and retained in relation to rosuvastatin.

PHASE I  –Proposed Components and Budgets
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ER Communications will
• With input from AstraZeneca, ER Communications in conjunction with its

Expert Consultant Panel, develop a template questionnaire for use in the
focus group to gain perspective of the issues.

• Contact all potential participants by telephone, and once confirmed follow-
up with each participant with details in writing

• Commission and brief physician facilitators on objectives of focus group and
provide with materials

• Provide all logistical support, book venue, AV, (where required) organize
meals and refreshments for participants, coordinate both Vancouver and
Montreal Meetings

• Provide suitable honorarium (~ $Z50.00) for specialist feedback for 21⁄2
hour session

• Provide report of findings for presentation to AstraZeneca and for use with
Expert Mentors in curriculum elaboration process for Phase 1

Budget for 2 Specialist Focus Groups .  .  .  .  .  .  .  .  .  .  . .$X0,000 – $X3,100*

3. Expert Mentor Curriculum Elaboration Meeting

Along with the other components, the curriculum elaboration is a critical ele-
ment in the success of any program. It is the “lifeblood” of developing a pro-
gram as it matches Experts with target audience, and also includes gathered
intelligence to assist in the steps required to develop a useful curriculum that
will be consistent in a national program . This being the “Vistas of Innovation
in Practice (VIP)” Program, in support of rosuvastatin it is also the first stage in
building alliances with important advocates in the lipid arena.

The objectives of this 
important exercise are

• In cooperation with AstraZeneca identify and recruit idea candidates to
serve as advisors, contributors and Expert Mentors

• Obtain input from contributors regarding the critical success factors, includ-
ing dimensions, scope and content for the proposed learning intervention
along with education needs, knowledge gaps, skills and attitudes of special-
ists who treat dyslipidemia.

• In cooperation with AstraZeneca and the advisors/mentors, develop profiles
of the ideal candidates for whom this program will be most beneficial and
also provide AstraZeneca with the greatest return on investment.

• Convene a working group of at least 8 but not more than 15 to flush out the
content of the learning intervention.

• Leverage the working group to expedite the development and implementa-
tion timetable for delivery of the subsequent learning intervention

• Facilitate endorsements and accreditation (i.e. Royal College of Physicians
and Surgeons – MainCert)

* Does not include applicable taxes (7% GST).



First big assignment: Official photographer at Man and His World, the yearly re-celebra-
tion of Expo 67. Then, as a freelancer, my pictures appeared coast-to-coast in Weekend 
magazine and locally in the Montreal Gazette. Corporate clients included Alcan, Domtar 
and Robin Hood Multifoods. Media contacts also brought work as a writer – notably 
articles in the Montreal Star and Weekend Scene. 

A pioneering all-news network, CKO Radio, hired me as a broadcaster. Later there 
were news-writing stints at Radio Canada International, but the bulk of my experience 
came at the copy desk of Globe International where I wrote thousands of stories (even 
an astrology column). When Globe moved to Florida, advertising agencies such as 
BCP and Leo Burnett brought me on board. News Extra – a startup international tabloid 
– eventually made me their associate editor. I gained pre-press and typesetting 
skills while wrangling headlines, courtesy of its desktop publishing system. 

I changed industries when offered a job at CentreTypo and spent several years as a 
technical illustrator preparing financial graphs for annual reports (Air Canada, Power 
Corporation, BCE, the Royal Bank…). To complement my new typographic knowledge, I 
learned database programming so I could create text management software. My abilities 
also led to work as a computer instructor at New Horizons and Expert Formation. 

The open landscape of today’s media technology challenges communicators, but is 
familiar territory to me. For example, everything from photojournalism to marketing 
and meeting management, for example, helped contribute to the Canadian Forces 
program for Operational Stress Injury. And design as well as coding skills went 
into creating my online publishing system (www.fastview.ca). I am available as a 
consultant, copywriter and editorial designer for both advanced & transitional 
media projects, including work that involves graphic production and web coding. 

Key Software

Aptana, Coda, Espresso  
(HTML, CSS, Javascript)

InDesign Adobe

Photoshop Adobe

Illustrator Adobe

FrameMaker Adobe

After Effects Adobe

FlexBuilder Adobe

 XPress Quark

Word Microsoft

Excel Microsoft

PowerPoint Microsoft

Final Cut Apple  

Logic Audio Apple

AppleScript Apple

FileMaker Pro Claris

Omnis Blyth

Background

Jim Mac Donald


